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The "New Statistics"

The New Statistics: Why and How

Geoff Cumming

La Trobe Undversity
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What about factorial designs?
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What does NHST compare?
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The fallacy of placing confidence in confidence intervals
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Summary

Factorial designs

Contrast analysis (t test)
specific, informative
unstandardized effect size

Confidence intervals
Credible intervals

Hypothesis testing (p)
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